
 UDC 339.139
Bezrukova N.V., Candidate of Economic Sciences, Associate Professor
Baltrushenie V.V., Master
Poltava National Technical Yuriy Kondratyuk University

CONTROL OVER BRAND EFFICIENCY AND BRAND MANAGEMENT
Managing brands and all of their assets can be challenging. Thousands of pieces of content and artwork, hundreds and thousands of users, dozens of creative and production agencies, and all of this needs to be managed consistently and precisely.

Whether it’s product packaging, marketing collateral or other branded materials, the process of creating, approving and distributing brand assets can be time consuming, complex and expensive; multiple authors, designers, and stakeholders who need to manage versions and review and approve artwork.  With proofs and emails circulating around there’s plenty of inefficiency and opportunity for errors [1].

In our days to create your unique selling proposition, you must understand where your product and company fit into the market. What makes the product different from its competition? Is it more durable or cost-effective? And how is your company different? Is it more innovative or stable? Whatever it is, define it. And write it down. For example: “Our company is the most creative and the product is the most stylish”.

Market your brand by choosing the appropriate medium and means. If your brand is innovative and fresh, promote your brand through content marketing. Become a technological innovation thought-leader and use your brand as the ‘calling card’ in your key messaging. And be subtle. For example, a short message in your byline with the brand position is a great strategy [2].

All employees are brand ambassadors. Get buy-in from the entire organization to communicate your brand. This internal adoption is essential for maintaining brand consistency. Be sure every department represents the brand in all communication with customers, partners and suppliers [1].

Establishing and maintaining a relationship with an influencer is challenging. However, with the right touch you can sustain a beneficial partnership. Engagement is key here. Like any other relationship, you need to communicate. This is done over social media and other important venues like live events or webinars.  Remember that engaging with influencers requires you to respect their impartiality. People come and go, processes and products change, but your brand is the rock. Steady brand evolution is important, but the core brand never changes. Facilitate brand progress by managing the visual elements that represent the brand. Colour schemes and logos should be stored in your branding software to transform organization’s brand. The most comprehensive brand management system on the market is digital asset management (DAM). A DAM allows you to easily store digital assets like images, videos, presentations, logos, design files, documents and other brand elements with rich metadata for better search and share capabilities. If you’re using Dropbox, Box, Google Drive or another cloud file storage system then you’ve probably already outgrown them and need to move to an advanced brand management solution [2].

Accordingly, panel method must be used for a branding as it is the most effective way of getting customers or yours audience to be interest in your product or goods, as group of people they are part of your marketing or research projects.
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