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THE ESSENCE, TASKS AND TOOLS OF DIGITAL MARKETING 

 

Digital  marketing  has  become  an  integral  part  of modern  business.  It  covers  

all  marketing  efforts  that use  the  internet  and  digital  channels  to  connect  with  

current and potential customers. In 2025, when the online audience  in  ukraine  

continues  to  grow,  understanding the essence of digital marketing is the key to 

success. The figure 1 shows the main tasks of digital marketing [1]. 

 

 

Fig.1. Digital marketing tasks 

Digital channels are:  

1) Internet, and devices that are aimed at its use, namely computers, tablets,  

smartphones;  

2) Local networks, including extrarants and the Internet and tools that contribute 

to access to them. Thus, the integration of local networks with the Internet is  

integrated;  

3) Mobile devices through which SMS and MMS messages are made, WOW 

calls, and branded applications are introduced;  

4) Digital television, using which, can go to Facebook pages, as well as integrate  
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Internet applications;  

5) POS terminals and interactive screens that are located where a large number of 

target audience is collected. This reduces the cost and use of outdoor advertising. 

Digital marketing tools  (Fig.2) are: Contextual advertising; Mobile marketing; 

Viral marketing; Optimization in search engines (SEO) of large volume data (BIG 

DATA) data technologies; Social Media Marketing (SMM); Optimization on social 

networks (SMO); Bidding in real time (RTB); Retargeting (redundancy); Marketing in 

search engines (SEM); Mailing of an advertising nature; Publications, ratings on the 

Internet; Web analytics, web conferences, events, competitions, sponsorship, sales 

promotion on the Internet [2]. 

 

Fig.2. Digital marketing tools 

Some of the popular digital marketing tools are: SEO, Content marketing and 

SMM (Fig.3). 
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Fig.3. Digital marketing tools: content marketing and SEO, SMM 
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