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INFLUENCE OF SOCIALLY RESPONSIBLE MANAGEMENT ON SUSTAINABLE
BUSINESS DEVELOPMENT

The modern business world faces new challenges and demands that go beyond traditional
economic indicators. Companies today cannot focus solely on maximizing profits, because their
activities directly impact the environment, society, and the well-being of future generations. In this
context, socially responsible management is key in ensuring sustainable business development [1].
The issue of social responsibility of business is becoming more and more relevant for modern
enterprises, regardless of their size, industry, or geographical location. Some factors determine this
aspect's growing importance in organisations' activities.

One of the key consequences of socially responsible behavior is to strengthen the reputation
and increase the loyalty of consumers. In today's market, where information spreads quickly,
consumers are becoming more aware and demanding about companies’ ethical standards. They
prefer companies that demonstrate concern for society and the environment, which indicates a
responsible attitude of the enterprise to a wide range of stakeholders, which builds trust among
consumers and helps attract new customers who appreciate the social responsibility of business [3].

Above all, socially responsible behavior helps companies build a strong and positive
reputation. When a company actively participates in social and environmental initiatives, it
increases its visibility in society and positively affects its image. For example, companies that
support charitable projects, reduce emissions of harmful substances, or use environmentally friendly
materials usually receive more attention from the media and the public, increasing brand awareness
and associating it with positive values and ethical standards [2, 4].

Customer loyalty is another important aspect. Customers who see that a company cares
about society and the environment feel more connected to such a brand. They are more likely to
become repeat customers and share recommendations with their friends and family. For example,
research shows that consumers are willing to pay more for products and services from companies
that demonstrate a high level of involvement in solving community social issues. This means that
socially responsible management can have a direct impact on increasing sales and profitability.

In addition, a positive reputation and high consumer loyalty help companies withstand crisis
situations. In the event of problems or scandals, companies with strong reputations and high levels
of consumer trust can count on greater support and understanding. For example, if a company
known for its environmental initiatives faces an environmental disaster, consumers may be more
inclined to forgive its mistakes and support further efforts to solve the problem.

However, there are certain risks associated with managing reputation and consumer loyalty
in the context of social responsibility. Companies may face suspicions of imitation of socially
responsible behavior, that is, situations where companies make demonstrative statements about their
environmental and social responsibility, but do not actually take real actions to improve the
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situation. If consumers or the media discover that a company is only giving the appearance of
responsible behavior, it can seriously damage its reputation and cause a negative public reaction.

Therefore, socially responsible management also plays an important role in attracting and
retaining talented employees, which, in turn, positively affects the development of the enterprise.
Many professionals, especially among the younger generation, prefer employers that implement
environmental and social programs aimed at sustainable development. This aspect makes the
organization more attractive to potential employees and helps retain the best professionals who
share the values of social responsibility [5, 6].

Companies that actively participate in social and environmental initiatives are perceived as
progressive and ethical, which attracts candidates who seek to work for organizations with high
moral standards. After all, companies that support sustainable development, invest in green
technologies, or participate in social projects, more often receive positive feedback in the media and
on job search platforms, and also have access to a wider range of talented candidates.
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THHOBAIIIMHI X0 10 YIIPABJIHHA 35YTOBOIO JISJIBHICTIO
IHIAIPUEMCTBA

CyuacHe Tocrofapchke CepeIOBHINE BIA3HAYAETHCS IIBUIKMUMH 3MIHAMH Ta HECTAOUIBHICTIO
PHUHKIB, MMOCUJICHHAM KOHKYPEHII1 3a CHOXKMBadiB uepe3 riiodanizaliio, BUIBHUNA pyX KamiTatiB i
TPYAOBHUX PECYPCIB, PI3HOMaHITHICTh 3alUTIB KJIIEHTIB, CKOPOUEHHS KUTTEBOTO ITUKITY TTPOIYKTIB 1
3pOCTaHHS 3HAUYMIOCTI IHHOBAIINd AN 3a0e3MedYeHHs] CTa0uIbHOrO PO3BUTKY. CBITOBHMA TOCBiA
JIOBOJIUTH, 1[0 1HHOBAIII] € KJIIOUOBHUM IHCTPYMEHTOM ajanTarlii A0 3MiH, 3a0e3neqyroun cTadipHe
¢yHKIiOHYBaHHS KoMmmaHiil. OpgHak 0araTo iHHOBAIIHUX pO3pOOOK HE OpIEHTOBaHI HA PUHOK 1
PIIKO 3acTOCOBYIOThCS Yy 30yTi. EdpexTrBHI iHHOBaIIT B 111l cpepi MOBUHHI Oa3yBaTHCS Ha aHai31
cTpareriunoi iH(opmalii mpo CrIoXuBayiB, IXHI MOTPEOH, aCOPTUMEHT TOBApIB, LIHOYTBOPEHHS,
KOMYHIKaIlii, 30yToBl KaHaJIM Ta JAHIIOTH TOCTadaHb. L{e J03BONHUTH MANPHUEMCTBAM CTBOPIOBATH
HOBI LIIHHOCTI Ta (pOpMyBaTH CTpaTerii iIHHOBALIHHOTO PO3BUTKY. PUHKOBI epeTBOpeHHs B YKpaiHi
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