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Introduction. An animation as a socio-cultural phenomenon and as a type of activity is the object of
attention of both practitioners of socio-cultural activities and scientists of various branches of science:
recreationalists, sociologists, teachers, culturologists, psychologists. The attractiveness of this phenomenon is
explained by the innovative content, objectively inherent in animation, a variety of technological qualities
and approaches, as well as the wide possibilities of using and implementing animation in various spheres of
socio-cultural activity, including tourism. A new direction of tourist activity - animation - today is gaining
active development all over the world as an adequate means in the competition between hotels and tourist
complexes of similar level of service and interior furnishing. In modern conditions, animation is one way to
form the competitive advantages of an integrated tourism product.

An overview of the latest sources of research and publications. The problems of essence and
value of the animation research in the field of tourism devoted to the works by many domestic and foreign
scholars, including: A.Beidyk, A.N. Kravets, M.P. Malska, LT. Skrypchenko, Yu.V.Fedotova,
A.Yu. Davydova, S.I. Bailyk, etc.

Problem statement. An organization of animation activities is an integral part of the range of tourist
services offered by tourism enterprises. The importance of animation activities in the structure of complex
tourist services at the present stage of development of the tourism and hotel and restaurant business can
hardly be overestimated, since the use of animation technologies has significant socio-economic and
educational value, contributes to the popularization, preservation and development of the country's national
and cultural heritage and tourist destination. Considering this, the organization of animation activities is very
important in the field of tourism. Therefore, there is a growing focus on the role of animation in the field of
organized tourism.

Main material and investigation results. Animation as a special component of the organization of
leisure is reaching a new level of application, which makes it possible to use it in various aspects of social
activity.

The development of new technologies, the acceleration of the pace of life has led to the emergence
of a tendency to increase the need of a modern person for high-quality and varied rest and recreation.

20 | #3 [ Economics and Region Ne 3 (78) — 2020 — Yuri Kondratyuk National University |0




_ EkoHOMiKka ma ynpaesniHHs nidnpuemMcmeamu

However, the choice of a certain type of rest is limited by a group of factors. They can be classified as
internal and external [1, 9].

Internal factors include: limitation of free time in certain categories of the population;
underdeveloped infrastructure and lack of qualified specialists; low level of motivation of the population to
socially productive leisure; insufficient awareness of citizens about the functioning of the sphere of leisure,
etc. External factors take into account: social tension; loss of traditions and spiritual unity of generations;
value instability; consumer preference in social and cultural life [4, 8, 2].

In Fig. 1. the main components of animation are determined, which characterize its content as a type
of organized tourist leisure. The preservation and restoration of human health (somatic, physical, mental,
moral) during tourist leisure is achieved through the organization of hotel animation. Note that animation is a
direction of tourist and resort activity, providing for both visual (passive) and personal participation of
vacationers in theatrical and game programs, cultural, entertainment and sports events. The international
experience of the tourist hotel business considers animation activity as an integral process of interaction
between an animator and tourists, in the process of which the educational, cultural, recreational, recreational,
creative needs and interests of the participants are satisfied [15].

) cultural consumption; |

) self-education; |

) mnformal communication;

) cultural and creative activities: |

) meeting environmental needs (communication with tlora and fauna),

) sports and fitness classes; |

) recreational activities, etc.

Fig. 1. Maintenance of tourist leisure [15]

The combination of active and passive recreation of tourists, regardless of age category and social
status, presupposes the presence of entertainment activities, which are characterized by emotional switching,
unusualness, conviviality, dissimilarity to what they do in their daily life.

In foreign hospitality practice, the term "amusements" (entertainment) is used, which combines a
complex of types of recreational activities of a person during the rest period, in addition to purely
entertainment: cognitive, sports and health, socio-cultural, etc. Holistic (eng. holism from the gr. holos —
whole, all) the nature of recreational activities manifested in the ability of tourism brings variety and joy to
the daily life of a person, creating a holiday atmosphere has led to the emergence of the term "animation"
(animation) [15].

The term "animation" comes from the Latin animation - to inspire, animate. This term was first used
in France at the beginning of the twentieth century and is interpreted as an activity aimed at reviving interest
in cultural and artistic creativity [5].

Modern scientists understand animation as a process of organizing leisure time in recreation and
recreation facilities, at corporate events and MICE events, in children's camps and children's parties, which
provides for the personal participation of vacationers in animation events. According to V. Zorin, animation
in tourism is an activity on the development and presentation of special programs for spending free time.
Animation programs include sports games and competitions, dance evenings, carnivals, games, hobbies, etc.
[9, 11].

Tourist animation is a complex, holistic interaction of an animator and a tourist using planned means
of influence and stimulation of their activity and restoration of vitality in the process of this interaction [5].

In Fig. 2. the essence of the animation process is determined.
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Fig. 2. Animation process [6]

Also, note that the concept of "animation" has a Latin origin (anim — wind, air, soul; animatus —
animation) and means inspiration, inspiration, stimulation of vitality, involvement in outdoor activities.
Table 1 the essence of the concepts "animation" is defined and generalized.
Table 1
The definition of "animation"

The concept The essence
a kind of service aimed at improving the quality of service;
a peculiar form of advertising, re-attracting guests and their friends, and promoting a tourist

product to the market to increase the profitability and profitability of the tourist business.
[12]

it is the revitalization of relaxation and the organization of direct impressions

from personal participation in events [16]

stimulating a full-fledged recreational, social and cultural leisure activity of a person by
influencing his vitality [15]

a type of tourist activity carried out in a tourist complex, on a vehicle (train, bus, etc.) or at
the place of stay of tourists (in a city square, in a theater or city park, etc.), which attracts
tourists to various events through participation in specially designed leisure programs. [13]

Animation

as a complex for the development and provision of special programs for spending free time,
organizing entertainment and sports leisure activities [5]

these are a kind of additional services to the client, the purpose of which is to awaken
positive emotions in him, to feel the pleasure of rest and the desire to come to this hotel
again [14];

Hotel one of the most effective ways to attract guests to the hotel. It also affects the positive

animation | assessment of the hotel as a whole;

is a hotel service, which is based on the personal contacts of the animator with the hotel
guests, on their joint participation in the entertainment offered by the animation program of
the hotel company. It aims to implement a new philosophy of hotel service — improving the
quality of services and the level of guest satisfaction with rest, etc. [8].

it is a tourist service in the provision of which the tourist is involved in active action. Based
on the personal contacts of the animator with tourists, on their joint participation in the

TO.uriSt'iC entertainment offered by the animation program of the tourist complex [7]
animation

this is a kind of tourist activity carried out in a tourist complex, hotel, through boat or train,
attracts tourists to a variety of activities through participation in specially designed leisure
programs [7]
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Thus, tourist animation is the most important part of the total activity of a tourist enterprise, an
expression of a high degree of its professionalism, the most important component of a tourist product.
Therefore, like any other activity at a tourist enterprise, animation should be planned, clearly regulated,
organizationally controlled and provided with material, financial and human resources.

The ultimate goal of tourist animation is the tourist's satisfaction with the rest — his good mood,
positive impressions, restoration of moral and physical strength. This is the most important recreational
function of animation.

The research carried out allows us to detail the value of tourist animation:

in improving the quality, variety and attractiveness of the tourist product;

an increase in the number of regular customers and demand for a tourist product;

increasing the load on the material base of the tourist enterprise, increasing the efficiency of its use,

profitability and profitability of tourist activities [17].

Summarizing the results of a theoretical study of the essence of animation, we note that its
characteristic features are:

1) exercise in free time;

2) the presence of freedom of choice, voluntariness, activity, initiative of both one person and
various social groups;

3) conditioning by national-ethical, regional characteristics and traditions;

4) a variety of species based on the difference in interests of adults, youth and children;

5) deep personality;

6) humanistic, cultural, developmental, health-improving and educational character [13].

The following directions of development of animation in tourism can be distinguished:

1. Creation of special museums and parks, organization of costume balls, shows, holidays and other
actions according to specific scenarios (creation of a specialized tourism product).

2. Animation — revitalizing leisure programs for tourists in long-term recreational areas — resort hotel
complexes, tourist centers, holiday villages (HV-1) and bases, on cruise ships, and the like.

Both of these areas provide for the uniqueness and variety of events, the direct attraction of tourists
to action, requires leisure organizers to have certain creative abilities to create special programs and
scenarios, the ability to stimulate the tourist's interest, make him, despite the embarrassment, inertia, take
part in animation programs. The animation uses active types of recreation, which include outdoor sports,
swimming, running, skiing, hiking, aerobics, rock climbing, hiking, and passive — reading, fishing, music
lessons, gardening, computer games, visiting stadiums, concerts, exhibitions, museums, viewing monuments
of architecture, history and culture [13].

Travel animation is a holistic process of interaction between an animator and tourists using planned
means of influence and stimulation of their activity and inspiration, healing and restoration of vitality in the
process of interaction. Animation as a component of leisure is a way of initiating a person's creative needs
and social activity; optimization of interpersonal and intergroup relations, socio-cultural integration, self-
awareness and self-determination of the individual in the context of building a civil society.

As a result of the animation influence, the relaxation, health-improving, cultural, educational,
creative needs and interests of the subjects of leisure activities are satisfied, conditions are created for the
social activity of a person capable of transforming the surrounding reality. In Fig. 3 types of animation in
tourism are defined.
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TYPES OF ANIMATION
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Fig. 3. Types of animation [6]

Thus, based on internal needs, interests, the level of culture and existing capabilities, a person can
participate in various types of animation activities during rest. Possible directions of animation activities are
shown in table. 2.

Table 2
The main directions of animation in tourism [17]

Animation Theatrical Animation in Sports animation Hotel animation
programs of performances theme parks
tourism
festive events; national holidays; attractions; mountaineering; discos;
carnivals; role games; visiting; aquaplaning; concerts;
festivals; knightly meeting with badminton; aerobics;
competitions; tournaments; fairy-tale heroes; baseball; restaurant, bars;
fairs costume balls; travel to the past skittles; darts
performances in and future bowling;
historic interiors water sports and
others

Studies show that animation is used more precisely in recreational and tourist activities, in particular

in accommodation, health improvement and recreation establishments.

In Fig. 4 the main types of animation that are used during organized tourism have been determined.
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—[ Verbal animation

slectures, stories, disputes, discussions, round tables, creative meetings, quizzes and etc.

—[ Game and spo1ts animation

sspoits, yard, outdoor, board, intellectual, gambling, stage games (from the stage). They
can be combined into two main forms: role- playing (tlnt 18, those where recreants do
not compete with each other, but fulfill their assigned roles) and competitive (which is
based on competition).

Music and song animation

i.

smusic festivals, competitions, concetts, events in music salons and ]1\ ing rooms, as
well as music clubs

Dance animation

i.

sfestivals, competitions, concerts, balls, dances

4| Complex animation
slarge complex events that use all means of expression: word, music, song, dance

Fig.4. Types of tourist animation [10]

The component of animation activity in the socio-cultural life of a person is expressed in the
experience, impression, emotion, state that assimilates the tourist during the rest. On the basis of these
reactions, the tourist re-imagines, feels, comprehends the perception of the event, evaluates the quality of rest
and the services provided. Forms of animation events: entertaining, exciting, spectacular events, relaxing
procedures, active outdoor games, family and calendar holidays, anniversaries with friends, communicating
with pleasant people in an unusual atmosphere, communicating with animals, traveling, etc.

Conclusions. So, on the basis of the above, it is advisable to conclude that tourist leisure is a kind of
tourist activity in free from the time regulated by the tour program, motivated by the individual needs of the
tourist, chosen at his own request in the place of his location and aimed at meeting the recreational, cultural,
educational and entertainment needs of the traveler. The development of animation as an important
component of organized tourism has significant prospects for development, since it is able to perform tasks
such as upbringing, education, recreation, the development of human culture, the formation of an optimistic
mood, in general, has an impact on the formation and development of a personality.
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Yepuum Ipuna BosoammupiBHa, JOKTOp €KOHOMIYHUX HayK, JOLEHT, AWpeKTop HaBuanbHO-
HayKOBOTO IHCTUTYTY (DiHAHCIB, EKOHOMIKH Ta MeHe/DKMeHTY. MaxoBka Bikropis MuxaiiriBHa, kaHauaar
C€KOHOMIYHMX HayK, aouneHT. HamioHansumii yHiBepcuteT «llontaBcbka momiTexHika imeni Opis
Konnparioka». AHimanis sk ¢pakTop ¢popMyBaHHA KOHKYPEHTHHX MepeBar MOCJHYr OPraHizoBaHOro
Typu3My. Merta CTaTTi MoyATaE y MAOCHTIDKEHHI OCOONHMBOCTEeH aHiMallii sk Qaktopa ¢(opMyBaHHS
KOHKYPEHTHHX II€peBar IOCIyr OpraHi30BaHOTO Typu3My. Bu3HaueHo, 110 aHiMamlis BUKOPHCTOBYETHCS Y
Oaratbox ctepax Typu3My Ta JO3BIIA, 30KpeMa y GopMi aHIMaIiHHUX POrpaM, TeaTpali30BaHUX BHCTAaB,
aHiMalll B TEeMaTHMYHUX MapKax, CIIOPTUBHOI Ta TOTEJbHOI aHimaii. JIOCHiKEHO OCHOBHI MiAXOAU JO
BHU3HAUYEHHS CYTHOCTI TOHATTS «aHIMaIlis». 3a3Ha4eHO, IO aHiMallifo HEeOOXiHO pO3yMiTH SK TIPOIeC
opraHizauii A03BLIS B 3aKiIafax BiAIOYMHKY Ta O3IO0POBJICHHS, Ha KoprnopaTuBHuX 3axogax Ta MICE
3ax0JlaX, y JUTSIUUX TaOOpax i Ha JUTSIYUX CBATAX, KA INepedayae 0COOMCTY y4acTh BiANOYMBAJILHUKIB B
aHIMaIlifHUX 3axomax. Y pe3ynbTaTi MOCIHi/PKeHHS OyJi0 BHU3HAYEHO OCHOBHI CKIIAJIOBiI aHiMarlii, KOTpi
XapaKTepU3YIOTh 11 K BHJ OPraHi30BaHOIO TyPUCTUYHOIO JO3BULISA: KyJbTYPHE CIIOKMBAHHS; CAMOOCBITa;
HedopMalbHE CITUIKYBAHHS, KyJIbTYPHO-TBOPUi 3aHATTS; 33JI0BOJICHHSI €KOJIOTIYHUX TOTPeO (CIIKYBaHHS 3
(dioporo Ta hayHoro); (i3KyIbTYPHO-03I0POBYI 3aHATTS; pO3BaXkajbHa IisSJIbHICTH TOIIO. [IpoaHanizoBaHo
OCHOBI BHJM TYPUCTHYHOI aHiMamii 3a pi3HUMH KiacudikamiiHumu o3Hakamu. CkiazoBa aHiMamiiHOL
JISUTLHOCTI B COLIOKYJIBTYPHOMY KHTTI JTIFOJIMHA BHPKAETHCS Y MIEPEKUBAHHI, BPaXKECHHI, €MOIIii, CTaHi, 110
OXOILUTIOIOTh TYpPHCTa IMiJ dYac BiAnmouyuHKy. Ha OCHOBI HMX peakilii BiH IEepEyCBIIOMIIIOE, BiI4YyBae,
OCMUCITIIOE CHPUHHATTS MOAIl, Aa€ OWIHKY SKOCTI BIAMOYMHKY 1 HagaHWX mnociyr. PopMu aHiMaliiHUX
3aXO0iB: pO3Ba)KaJIbHi, 3aXOILIIOI0Yi, BUIOBHILHI 3aX0H, PEIAKCYIOUi MPOLEAypH, aKTUBHI irpH Ha CBIKOMY
MOBITPi, CIMEHHI Ta KaJlleHJIApHi CBATA, IOBijei B KOJNi Jpy3iB, CIIKYBaHHS 3 NPHUEMHHMHU JIIOJIbMH B
HEe3BMYalHIN aTMocdepi, CHIKyBaHHS 3 TBapUHAMM, OAOPOXKi i iH. TakuM 4WHOM, aHiMalisg SK CKJIaZoBa
JO3BULIA € crmocoOoM iHimiamii TBOpYMX NOTped MOAMHM Ta i1 comianbHOI AKTUBHOCTI; ONTUMIi3alii
MI)KOCOOHMCTICHHX 1 MIDKIPYIIOBHX BIIHOCHH, COIIIQIbHO-KYJIbTYPHOI iHTErparii, camoCBiJIOMOCTi Ta
CaMOBU3HAUYEHHS 0COOM B KOHTEKCTI IMOOY/JOBU IPOMAJITHCHKOTO CYCHUIBCTBA. [lepcriekTiBaMu 1MoIaibIInx
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JIOCTIDKEHb € BH3HAUCHHS MOTCHIIHHMX HANpsSMIiB PO3BUTKY aHIMallii y cdepi TypusMy, MiIBUIICHHS il
SIKOCTI ¥ CepBICY 3 ypaxyBaHHSIM MOTPeO CYYaCHUX CIIOKUBAYIB TYPHUCTUYHOTO TPOTYKTY.
Knrouoei cnosa: Typusm, aHiMarisl, aHiMalliifHa mporpaMa, TOTeJbHa aHiMallisl, 103B1JUIA, BiAIOYHHOK.
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Iryna Chernysh, Doctor of Sciences (Economics), Associate Professor. Viktoriia Makhovka, PhD
(Economics). National University «Yuri Kondratyuk Poltava Polytechnic». An Animation as a Factor in
the Formation of Competitive Advantages of Organized Tourism Services. The purpose of the article is
to study the features of animation as a factor in the formation of the competitive advantages of organized
tourism services. The authors determined that animation is used in many areas of tourism and organized
leisure, including in the form of animation programs, theatrical performances, animation in theme parks,
sports and hotel animation. The article explores the main approaches to defining the essence of the concept
of "animation". It is noted that animation is the process of organizing leisure time in recreation and recreation
establishments, at corporate events and MICE events, in children's camps and children's parties, which
provides for the personal participation of vacationers in animation activities. As a result of the research, the
main components of animation were identified, which characterize its content as a type of organized tourist
leisure: the culture of consumption; self-education; informal communication; cultural and creative activities;
meeting environmental needs (communication with flora and fauna); health and fitness classes;
entertainment activities and the like. The types of tourist animation based on various classification criteria
are analyzed. The component of animation activity in the socio-cultural life of a person is expressed in the
experience, impression, emotion, state, covering the tourist during the rest. Based on these reactions, the
tourist feels, comprehends the perception of the event, evaluates the quality of rest and services provided.
Forms of animation events: entertaining, exciting, spectacular events, relaxing procedures, active outdoor
games, family and calendar holidays, anniversaries with friends, communicating with pleasant people in an
unusual atmosphere, communicating with animals, traveling, etc. Thus, animation as a component of leisure
is a way of initiating a person's creative needs and social activity; optimization of interpersonal and
intergroup relations, socio-cultural integration, self-awareness and self-determination of the individual in the
context of building a civil society. Prospects for further research are the identification of potential directions
for the development of animation in the field of tourism, improving its quality and service, taking into
account the needs of modern consumers of a tourist product.

Key words: tourism, animation, animation program, hotel animation, leisure, rest.
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