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TRANSLATION STRATEGIES FOR ENGLISH-LANGUAGE
MOVIE TITLES

Movie titles fulfil many functions. The most important of them are: the
signaling function — when the film title attracts the viewers’ attention, like in
“Godzilla: King of the Monsters”, 2019 p.; Here mentioning of the second part
of the title — “the king of monsters” hints at the appearance of other bests and
their struggle for supremacy. The second one is the informative function — when
the film title gives an insight into the main message of the film, for example,
“How to Train Your Dragon: The Hidden World”, 2019 p. In this case the movie
title implies that the events will set in a hidden World — a mysterious, legendary
place — a safe haven for dragons. Content-related function reveals the main
theme or dominant idea of the movie, for example in “Maleficent: Mistress of
Evil”, the title brings to light the fact that main female character of this dark
fantasy adventure film is a villain. The thematizing function is exercised when
the movie title contains the name of the main hero or a group of heroes, the key
event of the film or time or space: “Astral”; “Pet Sematary”.

As for the grammatical structure of film titles, they can be divided into
titles-allologs (word forms), presented by nouns in nominative case. For
instance: “Yesterday”; “Dumbo”; “Shazam!”; “Joker”; the most numerous group
- titles-word-groups (“Green Book”; “Long Shot”; “Cold Pursuit”); the rarest
group - titles-sentences (“The Spy Who Dumped Me”, “Once upon a time... In
Hollywood”).

It's generally accepted, that there are III main translation strategies for
English-language movie titles

1) The first one (112 units) is direct or word for word translation
(translation done by translating each word separately) and contains loan
translation (78 units), transcription (8 units), transliteration (26 units). This
translation method is the most precise and adequate and it is often used when the
movie title either is a proper noun or contains it. For example: “Skyscraper” —
«Xmapouocy, Black Panther — «Hopna [Tantepa» (loan translation), “Venom” —
«Benom», “The Grinch” — «Ipinuy», “Overlord” — «OBepnopa» (transliteration),
“Halloween” — «XemmoBin» (transcription),

2) The second one (85 units) is called “translation transformations”, it is
more appropriate in cases when the film title contains unrenderable culture-
specific components. Translations transformations can be divided into 12
different subgroups. The most widely used of them were: addition — 19 units,
omission — 28 units, change of the grammatical form — 38 units. This translation
method is most often done by lexico-grammatical approach, moreover, the
majority of movie titles are translated with extension of cognitive information
by means of addition or change of lexical elements, while adding keywords of
the film into its title makes compensation for notional or genre insufficiency of
direct or word for word translation of a movie title. For example: “Creed 1I” —
«Kpin 2: Cnagox Poxki bamp6oa», “Dark Phoenix” — «Jliomu Ixc: Temuuit
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®enikey (addition); “Gemini Man” — «/IBiitnuk», “John Wick: Chapter 3 —
Parabellum” — «JI>xon Yik 3».

3) The third strategy — 62 units — is complete replacement of the original
title (in case it contains intranslatable cultural and social components) is used by
translators for promotional purposes and in cases when there are unrenderable
culture-specific concepts in the movie title, or when translators strive for
comprehensive showing the denotative meaning of the film by means of the
native language. The most frequently this strategy is used for translation of
idioms, metaphors, slang, intertextual allusions and other verbal representations,
which cannot be translated on the basis of entirely linguistic items. For example:
“The Professor” — «Piuapn kaxe IIpomasaii», “Hotel Transilvaniva 3: Summer
Vacation” — «MoHctpu Ha karikymax 3», “The Catcher Was a Spy” —
«Imuryneeka rpa», “Long Shot” — «Illanena mapoukay», “Backtrace” — «I'pa
nam sti», “Missing Link” — «Mictep Jlink: 3aryOyiena qaHka eBOJIOIii».

So, by grammatical structure, film titles are divided into titles-allologs,
titles-word-groups and ftitles-sentences. Movie titles usually fulfil signaling,
informative, content-related, thematizing and anticipation functions.

The choice of translation strategies for movie titles is due to lexical,
stylistic, functional, pragmatic factors, genre adaptation, the presence of
cultural-specific components in the films, as well as it is conditioned by the
advertising function of movie titles.
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BUCBITJIEHHA Y €BPOHEI/ICLKII/I HPECI HACJIIAKIB
CYUYACHHUX MITPAIIHHUX TPOLIECIB

B ocranHe npecaATUMITTA erpauu/IHa Kpuza B €Bpomi crama HaiOUIBII
aKTyaJIbHUM B €BPONEWCHKIM MOMNITULI MHUTAaHHSM, IO BIUIMBA€ Ha 3rOPTAHHS
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