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Introduction. The sharp development of information and communication technologies in foreign
economic activity requires purposeful training of management personnel in order to use them skillfully and
safely. Transition to Data Analytics, Big Data, Data Mining, Business Intelligence, Artificial Intelligence,
Machine Learning helped reduce the speed of management decision-making all over the world, hence
providing businesses with efficiency and dynamism. Since using of media information technology requires
constant improvement not only of personal media awareness, but also changes the essence of business
processes at enterprises realizing foreign economic activity, it is essential to create certain conditions which
will be aimed to develop media literacy of management personnel.

Therefore, a lot of problematic issues concerning implementing of media literacy among management
personnel of FEA enterprises which need to be solved have arisen, namely: to review a strategy and concept
of an enterprise; to adapt a structure of an enterprise to use of media literacy technologies, to change business
processes of an enterprise, to develop a selection and implementation mechanism for media literacy
technologies. Thus, tasks concerning the definition of media information support of enterprises engaged in
foreign economic activity are relevant.

Review of recent sources of research and publications. The problems of development of media
literacy, use of technologies related to it in the activity of enterprises are considered in the works by
following authors: T. Haida [3,18], R. Coase [4], S. Grossman, J. Stiglitz [5-6], M. Porter [7], V. Orlova [8],
H. Zadorozhko [9], O. Liashenko [11-12], R. Blumberg [14] and others. The scientific works provide
researches of general tendencies of development of information and communication technologies, influence
of their development on the practice of doing business works of scientists. Without reducing of scientific
contribution of the scientists mentioned below, it is necessary to point out the lack of research dedicated to
the media information support of enterprises engaged in foreign economic activity, which caused the choice
of topic, logical and structural construction, purpose and objectives of the research.

Setting objectives. The objective of the article is studying the media information support of
enterprises realizing foreign economic activity.

Theoretical aspects of the research are based on a comprehensive use of fundamental statements of
modern economic theory, scientific concepts, theoretical developments of domestic and foreign scientists
about spreading media literacy among the management staff of enterprises engaged in foreign economic
activity.

The information base of the research consists of official materials of the UNESCO Paris Program
Recommendation on Media Education, the European Parliament Resolution on Media Literacy in the Digital
World, the UNESCO Declaration on Media Literacy, the UNESCO Paris Declaration on Media and Digital
Information [1].

Main material and results. Based on the existing foreign and domestic approaches to the
interpretation of the concept of media literacy, we hold the position that from the perspective of foreign
economic activity media literacy should be considered as a part of the world media culture, which is related
to the ability to use information and communication tools, communicate with the help of information
technologies, successfully gain information which is needed to an enterprise, consciously perceive and
critically interpret information received from different media, separate reality from its virtual simulation,
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understand the reality of both external and internal media sources. For its part, media competence should be
considered as a level of media culture which provides understanding of socio-cultural, economic and
political context of the functioning of the media by management, certifies its ability to bear and transmit
external media values and standards, effectively interact with media, create new elements of media culture of
a modern enterprise which are adequate to national and international economic policy. Media information
literacy is considered as a modern strategy, which means a mix of traditional concepts of media literacy and
information literacy, a common list of competencies of management personnel of the enterprise realizing
foreign trade activities (knowledge, skills and relations) necessary for today's selection of effective strategy
of enterprise development and form of entering the foreign market. Media literacy considers all types of
media and other kinds of information providers, regardless of engaged technologies and aims to empower
management staff, provide equal access to external information [2].

In the conditions of activation of European integration processes, the problem of unpreparedness of
domestic enterprises to compete in foreign markets appeared, particularly lack of media information support
for decision-making in foreign markets, lack of independent experience of practical work, use of inefficient
and obsolete methods etc. At the same time foreign enterprises use modern methods and tools to get market
media information of a competitive nature, which proves the urgency of creating a system of media
information support for foreign economic activity of enterprises as a real tool for increasing their
competitiveness in foreign markets.

According to T.Yu. Haida, information media system of the FEA enterprise is a complex of measures,
instruments, institutions, technical means and human resources determined to provide decision-makers with
a full range of relevant information both for situational awareness of the state of affairs in decision-making
and for a necessary level of information deepening while solving every specific problem that arises during
foreign economic activity. Effective functioning of such system at an enterprise has to sharply increase
competitiveness of domestic enterprises both in the world markets and during competition with foreign
companies in a domestic market [3].

Studies of Nobel laureate R. Coase are extremely important for this research. In his studies on the
"nature of the firm" he considers the process of appearance of a particular kind of costs, which he called
"transaction". Transaction costs are any costs appearing as a result of ineffectiveness of joint decisions,
plans, strategies, agreements, etc. Such costs limit the opportunities for mutually beneficial cooperation.
Defining the place of an enterprise as an economic subject in a market environment, R. Coase claimed that
an enterprise is not only a production unit, since producing goods is only a part of a wide range of activities
performed by a firm. R. Coase explains other activities through transaction costs, to which he attributed costs
related to:

- collecting and processing information;

- negotiation and decision making;

- control of legal protection of contract performance in market conditions.

Firm value is also connected transaction costs: the firm enlarges to the point where its overhead
exceeds the transaction costs of a free market. Consequently, it can be stated that the need and relevance of a
system of media information of enterprises according to R. Coase's studies increases as the enterprise grows

[4].

It is necessary to point out a particular relevance of this research to the work of another Nobel
laureate, J. Stiglitz. He showed in his studies that conclusions of traditional economic models with complete
information mislead researchers [5].A firm that has complete, opportune information is at a far higher
competitive level. That is why studies of J. Stiglitz confirm the relevance of a media information support for
foreign trade enterprises [6].

Studies of M. Porter were dedicated to competition. It is a powerful source and foundation that gives a
lot of answers to questions arising as a result of study of media information problems in competition
companies. Porter's studies do not include account media information barriers that, in some cases, simply
make running business impossible or radically drop its effectiveness, in particular in early stages, while
entering foreign markets, making decisions about diversification into one or another industry, etc.

Overall, after analyzing studies of the authors who correlate with the media sector the most, we can
observe that the category "media literacy" is extremely broad, diverse and multifaceted. We can conclude
that scientists in different areas of science interpret and treat this concept according to their scientific needs.

As was mentioned before, media information is necessary for an enterprise in order to function in an
external market, and it must be processed and prepared to some extend [8]. It is clear that when entering a
market of a certain country, it is possible to collect and process a variety of media information from many
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fields and industries, however it is obvious that resources of a media information system are not limitless,
moreover, any information has a certain value expressed either in its direct price, or in a reward of a
specialist who will get it. That is why it is crucial to identify what kind of information is needed to be
collected, consequently determining an overall direction of a media information system. In addition, when
choosing a direction of a work of a media division, it is essential to take into account the fact that an
enterprise can potentially change both industry or specialization and start working in a parallel new industry
(including under the influence of the data obtained — for instance, strategic prospects for activity disappeared
in one sphere, but appeared in another). In this case, information that was outdated in the past can be critical

[].

Any media information system requires output data. It is necessary to dwell on the following sources.

International organizations are extremely important data leaks in the aspect of foreign economic
activity of an enterprise. It is because of the fact that international organizations regulate relations between
entities in the world market, establish certain rules of its function, impose restrictions or, on the contrary,
activate operation in certain areas in certain countries (enterprises representing them). That is why it is quite
important for an enterprise that realizes foreign economic activities (particularly sales) to monitor any
changes in a regulation of international economic relations.

A separated group that is difficult to overestimate is the Internet (Internet Resources). There are
several factors contributing to this: the Internet covers the whole world, and today it is almost impossible not
to leave a footprint on one or another enterprise in the network.

There are 3 groups of software products that significantly increase the efficiency of employees of an
enterprise involved in media information work. There are the following programs among them:

- for holistic storage of sites;

- for automatic collection of text, numeric and other data according to set parameters (filters);

- programs for Text-Mining technology, content analysis, transformation of media information arrays
into a structured, clearly defined form [11].

The Internet can be conditionally divided into two components: stable and dynamic. A stable
component of the network contains long-term media information, while dynamic includes resources that
constantly update. Some dynamic components eventually become stable, but a significant part of it
disappears from the network or goes to the Internet segment and is unavailable to traditional search methods.
The Internet is a part of the network that is not indexed but open and public, and can only be accessed only
through a direct link. Additionally, this part of the network is an area of interest of information systems in an
enterprise, since it gives an access to a number of documents, such as [12]:

- pages invisible to search engines;

- documents in different forms (doc, pps, ppt, etc.);

- open sections;

- open ftp-servers;

- massive sources of information under the stamp "for official use";

- documents for short-term storage;

- data concerning vulnerability information in secured partitions that give an opportunity to pass
security without attacks and hacking.

Returning to general characteristics of media sources, it is necessary to point out that same data can be
gained from several sources simultaneously. For instance, the State Statistics Committee publishes data on
its website and gives it in traditional, paper version. In addition, print media often publish material on the
Internet in a certain period on time. Besides, government agencies can actually submit information through a
branch of "print publications"”. All this has to be taken into account by a management staff according to
specifics of these data sources, and correlate necessary efficiency and costs, since some of them may lose
their relevance in a very short period of time, however they will eventually become available
(free).Additionally, in should be noted that obvious advantages and disadvantages of each data source are
impossible to describe in general. Managers at an enterprise use these sources according to specific needs
and requests of a media information system. Besides, it is essential to point out that big amount of
information received from various sources is already ready to justify management decisions.

Therefore, analysis of the concept of media literacy as a base of a process of media information
support of an enterprise revealed that this category is extremely multifaceted, scientists from different
scientific fields define this term in accordance with their research requests. Media information sources have
been systematized, from which management personnel of an enterprise can receive data for their processing
and analysis by a media information system. The Text-mining method, an integral part of the media
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information system of FEA enterprises, has appeared to be an extremely effective tool for extracting
competitive knowledge from data sets.

One of the most modern media analysis tools for FEA enterprises that, from our point of view, should
be addressed in more detail is Data mining. In general, the term Data mining is usually interpreted in two
ways [10]:

- receiving data;

- knowledge acquisition, intellectual analysis of this data.

As for the methods of their realization, the first variant is related to applied field, the second - to
mathematical analysis, and, as a rule, they roughly connect.

Obtaining data is a process of searching, finding, collecting media information, storing and converting
it to different formats. Data extraction programs are called parsers, grabbers, spiders, crawlers, etc. In fact,
these software tools significantly facilitate systematization of data they collect with the help of their
algorithms. They are capable to collect business addresses in a particular area, links from right forums,
analyzing entire directories, and, besides, they can be a great tool for compiling databases.

Usually, data is taken from open sources without violating anyone's intellectual or personal rights.

The examples are [13]:

- compilation of banks' lists of a particular country;

- compiling a database of logistics companies;

- a list of sites dedicated to specific topics.

The main categories of Data mining are:

- clustering of data (division of objects into similar groups);

- classification of data (attribution of objects to predefined groups);

- neural networks, genetic algorithms (universal optimizers);

- associative rules (rules of the form “if ... then ...”);

- decision trees [14].

As we can see, there are many ways and fields to use this tool, thanks to its scalability and versatility.
Its use is limited mostly by the limits of creativity of management personnel.

Consequently, we can conclude that data mining is an effective and, at the same time, relatively simple
and accessible tool for enterprise information media. That is why data mining has significant prospects of its
implementation in domestic enterprises, particularly those which are engaged in foreign economic activity,
as a practical tool for increasing efficiency of competition.

Also one of effective tools which can be successfully used for media support of enterprise
management is game theory — a section of mathematical economics that studies resolution of conflicts
between market players and optimality of their strategies. In this context conflict is any situation where
interests of two or more participants, traditionally called players. There is a certain list of strategies for them,
which it can apply. When intersecting, multi-player strategies create a certain situation where each player
receives some positive or negative result called a win. When choosing a strategy, it is crucial to consider not
only maximum benefits for yourself, but also possible actions of an opponent and their impact on a situation
in general.

Game theory has a great potential in its applying to make one time, fundamentally important strategic
planning decisions, drafting large-scale contracts included.

Nevertheless, there are a number of problems and obstacles to using the game theory analytic toolkit.
In some cases, this toolkit can be used only in case of obtaining additional information. For instance, in
situations where players may have different ideas about their game, or there is a different level of awareness
of their capabilities. As an example we can give a case where cost and payment information of a competitor
is incomplete or distorted. If information of simple nature can be characterized by incompleteness, the
practice of experience of similar situations can be used, considering a number of differences.

Practical realities are very often difficult to predict and dynamic, which does not give an opportunity
to make accurate forecasts and react of competitors to changes in market behavior. However, despite this
fact, the game theory is appropriate for use in highly competitive environments in critical decision-making
situations, when it is necessary to see the most important factors worth considering.

Thus, the game theory is a powerful media tool that, despite its many benefits, has a lot of specific
implementation problems which should be considered when deciding whether to use a tool in an enterprise.
However, its importance for modern markets is hard to overestimate, due to the fact that in some cases the
game theory can increase effectiveness of management decisions dramatically, and in doing so provide
additional competitive advantages.
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To sum up, there is a great amount of kinds of analysis which can be used for a media information
system of FEA enterprises. All of them are in a plane of general analytical methods.

Analysis of key market indicators, which is considered as the most relevant for this research, is most
commonly used for financial market research, competitive analysis and marketing analysis. All of them have
many commonalities and distinctive features and tools through which they work.

For an enterprise information media system, such a powerful toolkit gives a lot of opportunities and
options to explore certain phenomena and processes. Besides, most of described methods and approaches are
flexible from the perspective of a scale of a unit, which allows to use them even in small businesses. This is
especially important when a management of a company makes a decision to act in foreign markets — in an
environment which is unfamiliar and often aggressive in terms of protectionist measures by a host country
and competitors there.

After considering modern tools which can be used for synthesis of a media information system, the
question of consideration of state and non-governmental institutions that carry out media information work
in terms of using them to meet the media information needs of enterprises conducting FEA remains open.

Enterprise media information service is responsible for collection and analysis of information about
more than just target international markets of products of an appropriate enterprise. Media information about
general tendencies (trends) in production and export of products of the selected industry both in general and
in the section of product groups is highly efficient for elaboration of an enterprise development strategy.

We are deeply convinced that today for providing management staff with adequate media information
at an FEA enterprise should be responsible the following structures:

- strategic marketing department (providing strategic media information, long-term planning, strategy
development);

- sales unit, especially marketing department in its structure (current, prompt sales service, providing
management personnel with operational information);

- media information department (technical, hardware of computer and network equipment, support and
maintenance, development).

It is appropriate to involve support of various state, non-governmental and international organizations
for effective operation of a media information system of an enterprise. Information they can provide very
often has a great value to an enterprise, and in some cases such information is unique, it is impossible or
unprofitable to obtain it in other ways [15].

Thus, at regional level, the most important state authority, in the perspective of this research, is the
Department of External Relations, Foreign Economic and Investment Activities under the Regional State
Administrations. Its main tasks are:

- promotion of development of international trade cooperation;

- promotion of activation of foreign economic relations and access to foreign markets of enterprises
located in a region (city);

- informing subjects of foreign economic activity of a region (city) about economic, commercial,
social, environmental and other conditions essential for their activity;

- formation of appropriate databases for this purpose [16].

Nevertheless, it has to be noted that it is not enough for implementing all these vital media measures in
this state agency.

From the perspective of media information support, a program of state support for Ukrainian exports
by the Ministry of Development of Economy, Trade and Agriculture of Ukraine is crucial for domestic
enterprises. Particularly, on the Internet portal [17] you can find a big amount of links to various thematic
sites, commercial offers for Ukrainian enterprises, a list of tenders, basic statistical information, news
concerning international relations, etc.

Trade and economic missions within diplomatic establishments of Ukraine abroad have the promotion
of trade and economic relations of Ukraine as their main mission. Formal access to them can help
significantly, including with media information, due to the fact that such missions are located in a host
country and have up-to-date information related to numerous issues of foreign economic activity of
Ukrainian enterprises in that country.

Regional Chambers of Commerce and Industry are non-governmental non-profit organizations which
are aimed to ensure development of foreign economic relations, information and advisory services for
business entities. Usually, they have their own databases in certain fields of work, organize trainings
concerning issues of entering foreign markets.
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International Chamber of Commerce is an international organization that aims to support and promote
international trade and globalization. Within the frames of media work, this institution actively cooperates
with embassies and trade and economic missions in order to exchange media information, jointly organize
business forums, conferences and roundtables, discuss trade and investment issues, and has news and
analytical agencies in many countries all over the world. That is why its information can have a great value
to participating companies.

European Business Association was established as a forum for discussing and solving problems faced
by entrepreneurs in Ukraine. Despite performing its other functions, it regularly provides media support for
processes that have an impact on the conduct of business in Ukraine, also it organizes seminars and
presentations.

American Chamber of Commerce is a non-governmental organization, one of the main tasks of which
is to represent an internationally-oriented business group and promote new investors to Ukrainian market.
This Chamber conducts media work with the help of publication of annual reports, magazines, etc. A lot of
valuable information can be found in their periodic, particularly in the perspective of FEA in the United
States.

Moreover, in the aspect of media information for businesses, it is necessary to mention so-called
international commodity organizations, which were created to rationally satisfy world needs for certain types
of goods, and prevent or soften various price fluctuations.

One of the tasks in terms of media work is to provide a forum for the exchange of media information
and to discuss trade issues among participants.

Non-governmental organizations very often provide their services on a fee basisin the form of
membership fees. However, the quality of their media information products and services is not at the highest
level.

Overall, we can conclude that although public agencies carry out a certain amount of media
information work for enterprises engaged in FEA, their activity in the aspect of providing competitive
information is clearly not sufficient enough. As for non-governmental organizations, the situation here seems
more optimistic, because highly valuable media information is provided in terms of foreign economic
activity. Nevertheless, there are a number of problems here as well, since searching for clear strategic
prospects and opportunities, the identification of structural voids in foreign markets are absent. Any media
information of this kind is critically valuable for a management personnel of domestic enterprises. Its
providing can create unprecedented prospects and give a push to the development of foreign economic
activity.

Conclusion. To sum up, functioning of a media information system has significant positive effects and
shifts not only for an enterprise where a system operates, but for a country in general. State policy should be
guided by the vector of providing media information support to enterprises on their foreign economic
activity, due to the fact that searching, processing and preparation of analytical information of a competitive
nature significantly simplifies and optimizes process of making managerial decisions on strategic directions
of enterprise development.
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Bypsak AnboHa AHartoJiiBHA, KaHIUIAT eKOHOMIYHNX Hayk. OBuapenko Jap’s OnexcanapiBha,
crynenTka. Hamionansauii  yHiBepcurer «[lontaBcbka momitexHika imeHi IOpis Konapatiokay.
Meniaingopmaiiiiine 3a0e3meyeHHs1 MiANPUEMCTB, 1[0 3IiliCHIOIOTH 30BHIIIHLOEKOHOMIYHY
AisIbHiCTh. PO3TNSHYTO TOHSTTA «MENiarpaMOTHICTBY SIK IAIPYHTS Tpolecy MeaiaiHdopMamiiHoro
3a0e3nedeHHss mignpuemMcrBa. CHCTEMaTH30BaHO OCHOBHI  MemiaiH(opMamiiiHi  pKepena,  3BiIKH
YIIPaBITIHCHKUH MTepCOHAN MiANMPUEMCTBA Ma€ 3MOTY OTPUMYBATH JIaHi JJIs iX 00OpOOKH Ta aHAi3y CHCTEMOIO
MemiaindopmaiiiiiHoro 3abdesnedeHns. BussieHo, mo came Text-mining sIK CKIaJOBHM €IEMEHT CHCTEMHU
MeiaiHpopMaIiifHOro 3a0e3MeycHHs] MiANPHEMCTB, 10 3aiimatoThess 3EJl, € Haa3BUYaiiHO di€BUM
THCTPYMEHTOM JUIsl JOOYBAHHS 3HAHb KOHKYPEHTHOTO XapaKTepy 3 MAacWBIB MefiaiH(opMaliiHUX JaHHX.
Bu3HadeHo, 1o JaepkaBHI OpraHd Xo4 1 3IIHCHIOIOTH MEBHUH o00csar MemiaiHdopMailiiHUX poOIT s
MIANPUEMCTB, 110 BUKOHYI0Th 3E/I, mpore iX isUIbHICTH caMe B acIieKTi HaJaHHS HEOOXIAHMX BiZOMOCTEH
KOHKYPEHTHOTO XapaKTepy € SIBHO HEJIOCTATHBOIO Yepe3 BIJICYTHIN MONIYK YITKUX CTPATEriYHUX TEePCIIEKTHB
Ta MOXIIMBOCTEH, BUSBICHHS CTPYKTYPHHUX TIIOpOXXHEY Ha 3aKOpJOHHMX puHKax. OOIpyHTOBaHO, IO
(GYHKIIOHYBaHHS CHCTEMH MejliaiH(popMallifHoro 3abe3rnedyeHHs Mae BaroMi Mo3UTUBHI epeKTH i 3pyIIeHHs
He JIUIIe JUIs MiANPHEMCTBA, Jie 1 cucreMa (DyHKIOHYe, ane 1 Ui JepkaBd B miomy. JloBemeHo, 1o
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JepKaBHY TOMITHKY BapTO CKEPYBATH 32 BEKTOPOM HaJaHHS MeAiaiH(GOpMaIiiHOI MIATPUMKH MIATPHUEMCTB
IIOJ0 iX 30BHIIIHBOSKOHOMIYHOI JISUIBHOCTI, OCKUIBKM IIOIIYK, OOpoOKa Ta MiArOTOBKA aHAJIITUYHOI
iH(OpMAIil KOHKYPEHTHOTO XapaKTepy CYTTEBO CIIPOIIYE W ONTUMI3y€e MPOLEC MPUIHSTTS YIPABIIHCHKUX

ExkoHomMika ma ynpaeniHHsi nidnpuemcmeamu

pillieHb MIO/I0 CTPATETIYHUX HAPSAMIB PO3BUTKY IiIIPUEMCTBA.
Knrouoei cnoea: wmeniaindopmaiiiiine 3a0e3lEUeHHs MIANPHEMCTB, 10 3aiiicHioTs  3E],

MeiarpaMOTHICTh  YIPABIiHCHKOTO —MEPCOHAIY,
MeiaiH(opMaIiifHOro 3a0e3eYeHHS.

UDC 65.012.45:339.9

JEL O19

Buriak Alona, PhD (Economics). Ovcharenko
Daria, student. National University «Yuri Kondratyuk
Poltava Polytechnic». Media Information Support of
Enterprises Engaged in Foreign Economic Activity.
The main goal of the article is to investigate media
support of enterprises engaged in foreign economic
activity. The article deals with the concept of media
literacy as a basis of a media support at enterprises.
Media information sources are systematized, and Text-
mining is found to be an effective tool for extracting
competitive knowledge from media information data. It
is substantiated that functioning of a media information
system has significant positive effects and shifts not
only for an enterprise where the system operates, but for
a country as a whole. It is proved that state policy
should be guided by the vector of providing media
information support to enterprises regarding their
foreign economic activity.

Key words: media information support of FEA
enterprises, media literacy of management personnel,
media information sources, Text-mining, system of
media information support.

Meniainopmaniitai  mkepena, Text-mining, cucrema

VK 65.012.45:339.9

JEL O19

Bypsik AJsieHa  AHATOJIbeBHA,  KaHAWIAT
SKOHOMHYECKUX HayK. OBuapeHko Japbs
AJIeKCaHIPOBHA, CTyZICHTKA. HanmonanbsHblii

YHUBCPCUTET «ITonTaBckast MONMUTEXHUKA UMEHU IOpI/IH

Konpapatrokay. MeananHgopmManuoHHoe
ofecrieyeHHe  MpPeINpHUSTHH,  OCYIIECTBISIOIIAX
BHEITHEIKOHOMHYECKYI0 IeATETHHOCTD.

PaccMoTpeHO TOHSTHE  «MEIMAarpaMOTHOCTB»  Kak
OCHOBY nporiecca MenuanH(pOpMaIIMOHHOTO
obecrieueHuss  mpemnpuAtds.  CHUCTEMaTH3HMPOBAHBI
MeananH(pOPMAaIUOHHBIE HACTOYHUKH, OTKyZa
VIPABJICHUYCCKUN  TEPCOHANT  NPEANPHUITHS  HMEET
BO3MOYKHOCTh IMOJy4YaTh MaHHBIC Ui UX OOpabOTKU U
aHain3a cucrteMon MeuanH(pOpMaIIMOHHOT O
obecrieueHus. BeisaBieHo, uto uMeHHo Text-mining Kak
COCTAaBHOM AJIEMEHT CHCTEMbI MeIHanH()OPMAIMOHHOTO
oOecrieyeHuss MPENNpUATHH, 3aHuMaronmxcs BO/I,
SIBIIACTCS YPE3BBIYAMHO NCHCTBEHHBIM HHCTPYMEHTOM
JUTS. M3BJICUCHUS 3HAHHH KOHKYPEHTHOTO XapakTepa U3
MacCHUBOB MeIManH(pOPMAIUOHHBIX JTAHHBIX.
OmnpeneneHo, 4To TOCYIApCTBEHHBIE OpraHbl XOTb U
BBITIOJTHAIOT OITpe/IeIeHHBIH o0beM
MeIManH(POPMAMOHHBIX PabOT IS MPEANPHUATHH,
ocymiectBisomux BDJl, ogHako uX JeATENbHOCTh B
acIleKTe MPEeNOCTaBIICHUS! CBEJICHHH KOHKYPEHTHOTO
XapaxTepa SBISETCS HEJOCTATOYHOW HM3-3a OTCYTCTBUS
MOMCKA YETKMX CTPATETHYEeCKUX TMEPCICKTHB U
BO3MOJKHOCTEH, BBISBICHHS CTPYKTYpPHBIX ITyCTOT Ha
3apyOCIKHBIX pBIHKaX. O060CHOBaHO, YTO
(G YHKIIMOHUPOBAHUE CUCTEMBI
MeuanH(pOPMAIIMOHHOTO 00ECIIEYEHHUS] IMEET BECOMBIE
MOJIOXKHUTEIbHBIE  3(PQEKTHI  HE  TONBKO  JUIA
MPEANPHUITHSA, TAe 3Ta CUCTeMa (PYHKIIMOHHPYET, HO W
Ui rocyaapcTtBa B neioMm.  JlokazaHo,  4TO
TOCYIapCTBEHHYIO TIOJIMTUKY CJIEAYEeT HAalpaBHUTh IO
BEKTOpY NPEAOCTaBIIeHUs MequanH(popMannoHHOM
TTOJIACPIKKU MIPEATPUATHHA B paspese ux
BHEITHEAKOHOMHUYECKOH  NIEITeNIbHOCTH,  IOCKOJBKY
MOUCK, O00paboTKa W TIOATOTOBKA aHAJTUTHYECKOM
HH(POPMAIUU KOHKYPSHTHOI'O0 XapaKTepa CYIIECTBECHHO
VIPOIIAIOT W ONTHMH3HPYIOT TMPOIECC IPUHATHS
YIIPaBJICHYCCKUX pelIeHu OTHOCHUTENBHO
CTpATETUYECKUX HATIPABIICHUMN Pa3BUTHUS MPEIIPUATHH.
Knwouesvle cnoea: mennanHpOpMaIMOHHOE
oOecrieueHre MPEANpPUATHH, ocymecTBsommx B/,
MEIMarpaMoTHOCTh  YIPaBJIEHYECKOro  IepcoHala,
MeIManH(pOPMAIMOHHBIE  HCTOYHUKH, Text-mining,
crcTeMa MeTuanH(POPMaIOHHOTO 00eCTIeu EHHUSI.
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