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DEVELOPMENT OF SOFTWARE SERVICE FOR SALE OF VEHICLES

In article the software on car sale is studied, its development and testing, is constructed model of creation and
development of the website in car sale on the example of the website on sale of cars of the Japanese vendors. The work is
that it is the active Internet users who come to the aid of online stores, or, for example, sites selling car services designed
to view the relevant equipment and characteristics of cars, without leaving their own home. Unlike a regular store, the
Internet resource is open 24 hours a day, 7 days a week, available to any user, anywhere in the world and does not require
financial costs for renting a room, greatly reduces the cost of staff. The popularity of Internet services is increasing day
by day. It is no secret to anyone that a well-"untwisted" Internet resource brings revenue not less than its usual
counterpart, and keeping and making the Internet resource in order is more profitable - there is no cost of renting a road
and other expenses An object of research of work are implementers of Web resources. The main objectives are
implementation of development tools of structure of the Website and the interface, the choice of means for their
implementation, program implementation of the website. The work purpose - improvement of quality of information
visualization from automobile subject of the sofiware by creation of the modern website. Results - it is offered the
strategy of development for the website and its further development that allows to provide the competing possibilities of
the created website. The technique of creation of the software is described and it is accented on parameters of convenient
use of the website by the user, the main problems and shortcomings of the existing websites and their implementation in
comparison with are covered again. Conclusion - the work proposed principles of program services offered allow to
provide the competing possibilities of online store, in comparison with analogs. Methods are considered realize the main
objectives of design of information filling of the website.

Keywords: software, development of service. testing of service, "usability”,
management system, HTMLS, CSS3, structure of the website.
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Introduction

Modern objective reality is establishment to
different spheres of life activity of the personality.
society and the state of the latest information
technologies, creations on their basis of varying
complexity of the information systems intended for
bystry information exchange and access to different
information sources [1].

Having carried out infographics of modern
development of technologies and systems as one of
criteria of the level of development of the state and the
tool of an intensification of all processes in society.
Ukraine., along with other countries. is interested in
development of information infrastructure. by use in all
spheres of business activities of the opportunities given
by wide area networks of data transmission. A wide area
network extremely perspective communication medium
and communications on the example of which every
year we can observe its development.

Thanking overflows of  communication
communications in a wide area network of people had
an opportunity to communicate within all planet.
irrespective of borders and distances. The Internet is one
of signs of transition of society to information stage of
development. 40 years - the Internet developed from
confidential military technology into public, open
system which influenced development of the planet and
mankind in general.

For the last decades thanks to development of the
Internet it was selected the direction - Web
programming. With updating of standards of the
requirement to the websites strongly changed. and now
on the Internet it is necessary to provide for successful
representation to the organization to the clients contact

forms. product catalogs. subscriptions, mailings with the
laconic and thought-over design.

Adaptivity of the website is provided by means of
modern HTML and CSS technologies. Web
programming on client side includes a set of
programming aids and a marking of the text. These
means are divided info two main types: server and client
[2.3].

For today the websites business cards of the
separate organizations purchase popularity. "Online"
business cards is wusually given in such detailed
information on the owner of the website, and the small
list of the main characteristics of cars. the corresponding
sets and the price of them is shown.

The main task of such websites is providing
detailed information about about the choice of sets as
budget and expensive variations. Before creating the
website on car sale, it is necessary to like autosubject,
that is will be on sale and will interest it buyers. to
satisfy all their requirements. Because many will not
give the money to our not simple time for low-quality
By the way. in this case cars, with a small resource of
use. for example new domestic cars. In this case. the
website will offer new cars, and cars with a run, but at
the same time with the Japanese quality [3. 4].

The number of people who prefer to find
previously all necessary information in the Internet
grows. however there is not a lot of resources with
autosubject. In the presence of own website, visitors
whom purchase of a car or diagnostics of faults of the
car interests will make a basis of target audience that
will allow to receive much more visitors on the
website.

Therefore. development and deployment of the
Website on car sale is urgent and reasonable [2. 3].
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Evaluation of a problem
and problem definition

Development of the websites of automobile
subject includes a complex of actions which purpose
consists in attraction on a resource as it is possible the
bigger number of visitors. that is, prospective clients. It
is known that from 80 to 90% of users are visited the
website by means of such search giants as "Bing" and
Google therefore also the profit of owners of a resource
depends on bots as a result. One of the main distinctive
features of the websites of an avtotematika is that
purchase and car sale or spare parts practically always
happens the mode.

Therefore the main objective of such website - to
induce the potential buyer to visit an outlet and to
purchase the car or necessary spare parts [3]. Features of
search development of the website of automobile
subject consist in specific contents of information which
fills a resource. By drawing up a request of search for
the automobile website it is necessary to pay attention to
keywords which not only contain the root "car". but also
it is a lot of other words which characterize automobile
subject. for example. of "bus". "technical
characteristics”, "tuning", "spare parts". "repair of the
check point and automatic transmission". "aerographics”
and many others. Besides, it is worth paying attention
and to the formulation of a request. For example. issue
on demand "car" will be much bigger. than on demand
"to purchase the car" or "to purchase the Toyota car".

Respectively. the request is shorter and simpler.
the it is more difficult to untwist on it the website as the
competition very big. For descriptive reasons it is
possible to tell that on a request "car" of Google issues
about 300 000 000 results, and on a request "to purchase
the Toyota car" - about 800 000. The optimizer's task -
to define what requests will be the most effective in a
specific case. and to be on their basis the semantic
center the website. The Internet contains a significant
amount of the Websites on car sale in the present.
however all of them are intended for what search of
declarations in car sale, is not convenient for the normal
user. An example of such website it is represented in the
fig. 1. User-friendlier website on car sale was designed
that is represented in the fig. 2.

The work purpose - improvement of quality of
reproduction of information from automobile subject by
creation of an Internet resource.
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Fig. 1. Typical website on car sale
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Fig. 2. Own designed website on car sale

Statement of the main material

Creation of the website - extremely laborious
process, especially when a resource is created by one
person. Earlier process of creation of the websites was
available only to the large companies. Today creation of
the websites in Ukraine and beyond its limits is a
popular service which is available to everyone to the
person. Demand for service in development of the
websites grows in using areas. the automobile world to
that not an exception.

Today, bigger demand gather the information
websites of the organizations or subdivisions. So, we
will define problems which are solved by the website on
car sale. This work is that active Internet users are come
to the rescue by Online stores. or for example the
websites on car sale intended for viewing of the
corresponding sets and characteristics of cars without
coming out own house. Unlike normal shop. the online
store is open 24 hours a day, 7 days a week., is available
to any user. in an every spot on the globe and does not
demand finance costs on tenancy. considerably cuts
staff expenses.

Popularity of Online stores grows every day.
Already for anybody not a secret that well the Online
store brings "promotions" the income not less, than its
normal analog and to hold and make Online store much
profitably-there are no costs for the road lease and other
expenses

Usability is a property of a product to be suitable
for use. Also defines the general degree of convenience
of a subject when using. If to tell about the website as
about defined an Internet product. then it also possesses
the usability in a varying degree. The usability is a
characteristic which first of all is turned to visitors of
the website. Search engines do not evaluate it, it only
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indirectly influences ranging. The usability is more
qualitative, the website is more popular. the product. the
more traffic. and respectively is on sale better. issue in
search engines is higher - everything is interconnected.

The low level of a usability, respectively. reduces
attendance of the website. However, it does not mean at
all that this website does not contain good content. On
the confrary. content can be interesting, useful. and a
usability - low. For example. interesting information is
on the page of the multi-level menu with muffled the
name which to reach neither one, nor in two clicks it
will not turn out in any way. Or information is typed.
but located so that it is impossible to read it [3].

The usability is considered high if having for the
first time got on the website, the client at once
understands how to use it. One more sign: the client.
having got on the website suddenly, without problems
remembers and easily is guided. The third sign is more
from discharge of psychology. but is also important: it
has to be pleasant to user to use the website. As criterion
of a good usability it is possible to consider also lack of
errors when using of the website. It is especially
important, so far as concerns big the unrolled portals to
requirements of registration, filling of questionnaires.
interactive polls, games. In this respect the websites
with games are especially indicative: the client, having
visited the website and not having understood how to
play what to begin with. having made several attempts.
yet not the website [5. 6].

Important, it is possible to tell - the basic.
software development of the website will be a
development stage of the website. For a start, we will
select a convenient development environment. Also we
will carry out the alternative analysis of software of
implementation and database management systems.
Having selected the most suitable option for
implementation of the tasks. we realize the main
modules of the website.

Many Web designers agree in opinion that one of
the main problems of Web design - variety of browsers
and platforms. each of which differently supports
HTML and the script.

With release of each new browser their
characteristics and opportunities improve, but it does
not mean that earlier versions at the same time

disappear. In the majority people are not inclined to
pursue for the latest and the best. One are content with
what they have, and others, most likely. work at
computers of firms or organizations which selected
browsers for them [3. 4]. How to make design of the
Web page esthetic and technically interesting., without
ignoring at the same time owners of the previous
versions of browsers? Really

In Web design the main objective - to make
content of the page available to most of users.

The successful design decision lies in "menu" of
needs of audience and in clear vision as the website will
be used [6]. Most of programmers in the work are
guided by GoogleChrome and Firefox as they occupy
the main market share. Nevertheless. there is some other
browsers which can be taken into account, however
almost all of them will be based on projects (Chromium.
some also with compression of data volume of the
Operaturbo project) Creation of the website - quite not
easy process if it is created only by one person. Earlier
development of the websites was available only to the
large organizations. But today creation of the websites
is a widespread type of a earnings and is available to
everyone.

Conclusion

The principles of implementation of the website
were analyzed. Also the basic principles which will be
applied at design of information filling of the website
and navigation aids were defined. It was defined types
of information support and are briefly characterized
them.

Placement of the latest news from the automobile
world, the interesting facts and events. the discussed
problems. new cars is reasonable.

The module of news is in detail described and
realized. provides adding. editing and removal of news,
also it provides output of the latest news on the
homepage of the website. Also it was developed the
interface and logic of work of the website. completely
realize functions, are assigned to them. For more
informative filling it was used freeze frame images
which provide content of the website of a variety. Also
it was shown the ropes and are considered such concept
as "usability".
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Pozpodka mporpaMHOIo cepeicy 3 OpoIa:Ky aBTOMOOLTIE
H. B. I4aHcbKa, A. B. I'pHIleHKo, B. O. Illedep

Y cTaTTi BHBYSHO IporpaMHe 3abesNedeHHA 3 NpOJaky aBToMoGimiB, Horo pospofka Ta TecTyBaHHA, Mo0yIoBaHO MoJelb
CTBOpPEHHA Ta PO3BHIKY caHTy 3 IpoJaky aBToMoGiliB Ha NpHKIadi cadTy 3 IpoJaKy aBTOMOOITE AMOHCHKHX BHPOGHHKIB.
OCKIiTBKH ChOTOIHI, Bce GiTbmIol MOMyIApHOCTI HaGHparoTh iH(popMalifiHi caHTH OKpeMHX opraHisamiff afo miZpos3dimiB. To
MOKHA BH3HAYHTH IIpo0IeMH, fAKi BHPIIye cepBic 3 mpoJaxy aBToMo0iniB. PofoTa 3aKTH09aEcThCA B TOMY, IO caMe aKTHBHHM
KOpHCTyBadaM Mepeski IHTepHeT NPHXOIATE Ha JOIMOMOrY [HTepHeT-MarasHHH, afo X J0 NpHKIagy caHTH-CepBiCH 3 MpOJaKy
aBTOMOOI:1iB, IpH3HAYeHI T4 Nepel LAly BiANOBiTHHX KOMILTEKTAliH Ta XapaKTepHCTHK aBTOMOGiTiB, He BHXOIAIH i3 BIAcHOL
oceni. Ha BiqMiHY Big 3BHYaHHOTO MarazHHYy, [HTepHeT-pecypc BiIkpHTO 24 rogHHH Ha 100y, 7 IHIE Ha THXIeHb, JOCTYIHHH
Oyab-AKOMY KOpPHCTyBa4deBi, B GyIp-AKiH TOHIN IITaHeTH i He moTpebye (iHAHCOBHX 3aIpal Ha apeHOy NPHMIIIeHHA, 3HAaTHO
3HHDKYE BHIPATH Ha INepcoHAT. [TOMyIApHICTH IHTepHeT-cepBiciB 3pocTae 3 KOXKHHM JHEM. Y:Ke Hi O KOrO He CeKpeT. Io
Jofpe «po3kpydeHHHH» [HTepHeT-pecypc MPHHOCHTE JOXOiB He MEHIIe, UHM HOro 3BHYAaHHHIH aHal1or, IPHIOMY YIPHMYBATH i
BHTOTOB/IATH IHTepHeT-pecypc Ha MOPANOK BHIiJHIMIe - BiACYTHI 3aTpaTH Ha JOpOTY. OpeHAy i iHmm BHIparH IIpeaMeToM
JocTimxeHHA poloTH € 3aco0H peatizauii Web-pecypcie. OCHOBHHMH 2aBIaHHAM € pealizanis 3acofie po3polKH CIPYKTVPH
Web-caliTy Ta iHTepdeticy. BHGIp 3acofiB 411 iX peatisalil, IporpaMHy pealisallito web—calTy. MeTa podoTH — MOKpallleHHA
AKOCTi Bisyamisamii iHGopmanii i3 aBToMOGiTPHOI TeMAaTHKH IPOrpaMHOro 3adesledeHHA ILTAXOM CTBOPEHHA CydacHOro eed-
caliTy. Pe3yIbTaTH — 3alpOIIOHOBAHO CTPATerilo PO3BHIKY CalTy Ta MOJalbIIHH HOrO PO3BHTOK, IO J03BOTAE 3a0e3MedHTH
KOHKYPYHOdi MOXKIHBOCTI CTBOpeHOro caHTy. ONHcaHO MEeTOJHKY CTBOPEHHA IpOTrpaMHOro 3adesledeHHA Ta aKIESHIOBAHO Ha
IIapaMeTpax 3pyIHOIo BHKOPHCTAHHA caTy KOPHCTYBadeM, BHCBITIEHO OCHOBHI IIpofiIeMH Ta HeJOTiKH icHyR4HX caHTiB Ta iX
3alpOBaLKeHHA Y MOPIBHAHHI 3 HOBOCTBOPEHHM. BHCHOBOK — IIPHHIIHIIH Po3po0KH IPOrPaMHHX CepBiciB, 3alpOIIOHOBaHI ¥
poGoTi, 103BONAXTE 2a0e3MedHTH KOHKYPYIOUl MOKIHBOCTI iHTepHeT-MarasHHY, IIOPiBHAHO i3 aHATOraMH PO3IIAHYTI METOIH
peanizyroTE OCHOBHI 3a1a4i IpoeKTYEaHHA iHhopMarliHHOr 0 HATIOBHEeHHS CaHTy.

Kaw4oBi caoBa: mporpaMHe sabesmedeHHA, po3pobKa cepBicy, TecTyBaHHA cepBicy, «x03albimiTi», mporpamMHi 3acobH,
iHTepHeT-MarasHH, cHCTeMa KepyBaHHA BMicToM, HTMLS, CSS3, cIpykTypa cafTy.

Pa3padoTka NPOrPaMMHOIO CepPBHCA IO IPOIaske ABTOMOOHIeH
H. B. M9aHckad, A. B. IpHIeHKo, B. A. IlTedep

B crarhe H3yHeHO IporpaMMHOe ofecIedeHHe II0 IpoIake aBTOMOOHTeH, ero paspafoTka H TeCTHPOBAHHE, IIOCTPOSHA
MOIeNs CO3JaHHA H Pa3BHTHA caiiTa mo mpogake aBTOMOOHIeH Ha IpHMepe cafTa M0 Npojake ABTOMOOHTEH ATOHCKHX
npoH3BogHTeTeH. ITOCKONBKY CeromHd, Bce OOMBIIVI MOMYIAPHOCTs HaOHparT HHGOpPMAlHOHHEIE CAHTBEl OTJeTBHBIX
OpraHH3alHA HIH I0JpasIe’]eHHH, TO MOKHO ONpeIeTHTs NPoOTeMEl, KOTOPBIe pelraeT CepBHC II0 NpoIake aBTOMOOHIEH.
Pabora 3aKIH0YaeTcA B TOM, IT0 HMEHHO aKTHEBHEIM TI0TTB30BATeNIAM ceTH VIHTepHeT NMPHXOIAT Ha IOMOIIb MIHTepHeT-MarasHHEI,
HIH K [pHMepy caHTBI-CepBHCEI II0 IMpoiake aBTOMOOHIEH, NpelHasHadeHHBIe 1A IIPOCMOTIPA COOTBETCTEYEOITHX
KOMIDTEKTAIlHH H XapaKTepHCTHK aBTOMOOHTEH, He BEIXOIA H3 COOCTBEHHOr0 JoMa. B OIIHYHe OT o0BIMHOIO MarasHHa,
IIHTepHeT-pecype OTKEPHIT 24 Haca B CYTKH., 7 JHeH B HeJelr0, JOCTYIIeH MIOG0MY II0IB30BATeNI0, B TF000H TOUKe ILTAHETHl H HE
TpedyeT HHHAHCOBEIX 3aTpaTl Ha apeHIy IIOMEeIIeHHd, 3HAJHTEeIRHO CHHKAeT PACXOIBI Ha MepcoHal. IIoMyIApHOCTE HHTEpHeT-
CePBHCOB pacTeT ¢ KaKIBIM JHeM. ViKe HH 11 KOr0 He CeKpeT, UT0 XOPOIIO «PAacKPYTKH» IHTepHeT-pecype NPHHOCHT JI0X0I0B
He MeHee, 4eM ero OOBIYHBEIH aHANOL NpHIEeM VIeP:KHBaTb H IMPOH3BOIHTL IIHTepHeT-pecypc HAa IIOPSLIOK BHTHIHHIIe-
OTCYICTBYKOT 3aTparTel Ha JOPOrY apeHIy H IpyrHe pacxons! ITpeaMeToM HCCIeJOBAaHHA paloTEl SBIAKTICE CpEICTBa
peamHsamHH Web-pecypcoB. OCHOBHBIMH 3aladaMH fBIAIOTCA PeaTH3allHA CPelcTBE pa3palbOoTKH CTIPYKIVpPEl Web-cafita H
HHTepdefca, BEIGOP CPeICTB ATd HX PeaTH3alHH, [IPOrpaMMHEYI0 peaTH3al i web-caiita. Iles1b padoThl - VIVHIIeHHe KadecTBa
BH3yaTH3aIlHH HHQOPMAIHH ¢ aBTOMOOHIBHOH TeMaTHKH IIPOIPAMMHOI0 ofecledeHHd IIyTeM CO3IaHHS COBPeMeHHOro cafTa.
Pe3yabTaThl - MOPeITOKEHO CIpaTeTHI0 pa3sBHTHA caifiTa H JanpHeHilee ero pasBHTHe, 9TO IO3BOMAST OGeCIEedHTD
KOHKYPHPYIOITHE BO3MOKHOCTH CO3JaHHOTO cafTa. OmNHcaHas MeTOIHKA CO3JaHHA IPOrPaMMHOIO o0ecredeHHd H
AKIIeHTHPOBAHO Ha IapaMeTpax yIo0HOro HCIIONE30BaHHA CaHTa I107Ib30BaTeNeM, OCBeINeHbl OCHOBHEIE IIPOGIeME]l H HeIOCTATKH
CYIIECTBYIOIIHX CAaHTOB H HX BHeIpeHHe B CPAaBHEHHH C BHOBb. BBIBOJ - IIPHHITHIIEI Pa3paloTKH IPOrPaMMHEIX CepPBHCOB,
IpelIokeHHBle B paoTe, MO3BOMAKT 00SCNEUHTL KOHKYDHPYIOITHE BO3MOKHOCTH HHTEpHET-MarasHHAa. II0 CPaBHEHHIO C
aHa7ToraMH. PaccMOTpeHEI MeTOIBI PeaTH3yI0T OCHOBHEIE 3a1adH NPOSKTHPOBAHHA HH(OOPMAITHOHHOTO HAOMHEeHH: caiiTa.

KawdeBble CJ0Ba: NPOrpaMMHbIE CPeIcTBa, HHIepHeT-MarasHH, CHCTeMa yIpaBIeHHA COTep:KHMBIM, WordPress,
0a3pl JaHHBIX, A3BIK THIEPTEKCTOBOH pasMeTKH, CHCTeMa yIpaBleHHA 6a3aMH JaHHBIX, KOHKYPEeHTOCIOCOGHOCTh, MeETOIBI
paspaboTKH.
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