
 



 



COMMUNICATION OPPORTUNITIES OF DIGITAL CHANNELS 

Alla Kapiton 

The communicative capabilities of digital channels are gaining special 

importance in today's conditions. Digital marketing (English: Digital marketing, 

Digital marketing) is a general term used to denote targeted and interactive marketing, 

goods and services that use digital technologies to attract potential customers and retain 

them as consumers. The main tasks of digital marketing are to promote the brand and 

increase sales using various methods. In addition to mobile technologies, information 

and communication technologies and other methods of digital marketing use the 

Internet as the main communication medium. The main means of targeted marketing 

is lead generation [1-2]. 

The essence of lead generation comes down to the fact that the client sends 

requests for receiving leads according to his criteria. The business immediately says 

what target audience it needs, based on the services or product the business wants to 

offer. In turn, the company engaged in digital marketing selects the target audience 

based on the client's requirements and begins to conduct a marketing campaign, 

separate for each business. The main disadvantage of this method is that everything 

boils down to the email address of the lead. Therefore, the e-mail address of the lead 

to which the message will be sent may no longer be active or simply not valid. It is 

here that specialists will check the relevance of the lead's personal information and the 

validity of the email address using various web services. 

Therefore, based on the relevance of educated issues and commercial potential 

for business, the relevance of designing, developing and implementing the automation 

of the lead generation process for marketing using the CRM platform was determined. 

This task can be performed by creating a web application using the Java programming 

language, which will be a CRUD application for adding, reading, updating and deleting 

data from the database. It is necessary to create a prototype of the CRM platform. 

Although, such platforms are primarily application software for organizations designed 

to automate strategies for interaction with customers (clients), in particular to increase 

the level of sales, optimize marketing and improve customer service by saving 



information about customers and the history of relationships with them, establishing 

and improvement of business processes and further analysis of results, but the 

implemented functionality is sufficient to solve the main problems in the process of 

lead generation. Any software product must be maintained, updated, and refined. 

Therefore, all other functions that a full-fledged CRM platform should have should be 

developed and introduced by a separate module in the future. This is possible thanks 

to thoughtful architectural decisions made at the stage of design and technology 

selection. After all, it is Java in combination with the Maven project automatic 

assembly system, to which Spring Framework technologies are connected as 

dependencies, that allows you to achieve modularity in software development. 
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