[HpopMyBaHHS BKIIIOYAE TOBEJCHHS JI0 BiJloMa MpAaIliBHUKA 1 MOSCHEHHS HOMY THX MiH, sKi
MOTPiIOHO BUKOHATH, JIEKUTHKOMA IIIISTXaAMH:

—npsime 1H(OPMYBAaHHS — KOJHM KEpiBHHUK IOBiIOMIII€ PO 3aBAAHHS, OCHOBHI CTaHH 1
IMOKA3HHUKH TisSIILHOCTI;

—CTBOPEHHS OPIEHTOBHHUX CUTYAIlill — TOOTO MPEACTaBICHHS MEBHOI yIPaBIIHCHKOI CUTYAIlil,
sIKa Ma€ JICK1IJIbKa BapiaHTIB PO3BUTKY TMOIH;

—0COOMCTUI TpUKIAa KEepiBHHKAa — KOJHM iH(OpMaIlis JOBOIUTHCS 1O CIIBPOOITHUKIB Yy
JeMOHCTpaIiiHii Gopmi, TOOTO 3MIMCHIOEThCS HA TIpaKTHII [2].

Buxopuctanus Takux 3aco0iB IO3UTUBHO BIUIMBAa€ Ha €(PEKTUBHICTH MAISUIBHOCTI, aje
moTpedye BUCOKOTO piBHS MPOodeciiHOT MATOTOBKHA CAMOTO KEPiBHHKA.

HopmyBaHHS OXOIUTIOE CYKYITHICTH CIIOCOOIB, SIKI TPYHTYIOTHCS Ha BCTAaHOBJICHHI HOPM,
pernamenTaiii i mpamiBHUKIB. J[0 HIX HaJIekKaTh:

1. Jlo3Binm — cmoci0 BIUIMBY Ha BHUKOHABIIIB IUISXOM HOPMAaTUBHHUX JOKYMEHTIB, B SIKHUX
OIMUCYIOTHCS Mil, HEOOXITHI JJisi BUKOHAHHS HUMH I€BHOI JISUTBHOCTI. ['OJIOBHUM YHHOM Iie Jii,
peaiizallisi sSIKUX CIPSIMOBaHA Ha MiABHILIEHHS €(QEKTUBHOCTI, aje MOB'I3aHa 3 MEBHUM PU3HKOM.
Hanpuknan, 10o3Bin Ha po3poOKy HOBUX TYPUCTUYHHX MapIIPYTiB.

2. 3abopoHa — MPOTWIECKHUN TMOMEPEAHHOMY CHOCIO BIUIMBY: HOPMAaTHBHO 3a00poHa
BCTaHOBJIIOETHCS HA Jii BUKOHABII, SIKI MOXYTh HETaTHBHO BIUIMHYTH Ha CHCTEMY YIIPaBIiHHS 1
BUKJIMKAaTH HeOaxkaHi Hachiaku. Hampukman, y cuTyaiii BiIMOBU TypUCTa BijJ MOIOPOXKi. 3aleKHO
BiJl piBHA yNPaBIiHHSA, XapaKTepy MOPYLICHb Mepe10avacThCs BIAMOBIJATBHICTh BHHHUX, K2 MOYKE
OyTHU: IUCUHUIUTIHAPHOIO, aIMIHICTPATUBHOIO, TPOMAJITHCHKO-TIPABOBOIO, KPUMIHAIBHO-TIPABOBOIO.

3. Ilpunuc — HOPMAaTUBHUHA AOKYMEHT, SIKMA MICTUTh ONMHC Jili BUKOHABIL, SIKI HEOOXI1IHO
000B'SI3KOBO BUKOHATH 7151 3a0€31eYeHHS €()EKTHUBHOT TIsUTBHOCTI.

3a HEBUKOHAHHS TAKMX HOPM MOXe IMepeadadaTucs AMCHUILTIHAPHA BiAMOBI 1A bHICTb.

TakuM YWMHOM, TOJOBHAa MeTa 3aCTOCYBaHHS COLIAaJbHO-TICUXOJOTIYHUX METOMIB —
(dbopMyBaHHSI B KOJIEKTHBI CHPHSTIMBOTO COIIATBHO-TICUXOJIOTIYHOTO KJIIMAaTy. 3aBAaHHS OYIb-
SKOTO KEpIBHHKA MOJIATAE B TOMY, 1100 BUXOBYBaTH 1 MIATPUMYBATH BHCOKI MOYYTTS BJIACHOL
TIIHOCTI Yy CBOIX miyeraux. Jlooam 3 BHCOKMM pIBHEM TaKOro MOYYTTS BIIPI3HSAIOTHCS
MOCTIIOBHICTIO i, JIermie crpaBisiOThCS 31 CBOIMH BHYTPIIIHIMU KOH(MIIKTaMM, MPOSIBIISIOTH
BHUCOKHUI piBEHb CAaMOKOHTpOJItO. Lle — BpiBHOBaXeH1, TAKTUYHI, CITOKINHI 1 HE3aJlIeXKH1 1. Bonu
MOCTIMHO MiBUIIYIOTH CBiif piBeHb 3arajlbHOTO PO3BUTKY, PETEIFHO BUKOHYIOTH MOKIAJACHI HA HUX
000B'SI3KH TOMIO.

CnucoK BUKOPHCTAHUX JKepe

1. bepmuuk A.A. MoTuByBaHHS TIE€pCOHATy MIJNPHEMCTBA B CyYaCHUX YMOBax
rocrojiapioBanHs. Texuonozii ma ousain: exonomixa, inancu, menedxrcmenm. 2013. Ne 1 (6).
URL.: http://archive.nbuv.gov.ua/e-journals/td/2013 1/13baasug.pdf (nata 3Bepuenns: 15.05.2022)

2. Boitnam JILI'. KaapoBa momiTuka MIANPHEMCTBA B CYYaCHHUX YMOBaX pPO3BUTKY
HalllOHAJLHOT €KOHOMIKHU. €8poneticbkutl 6ekmop exonomiunoeo pozeumky. 2011. Ne 1 (10). URL:
https://eurodev.duan.edu.ua/images/PDF/2011/1/6.pdf (nara 3BepHenns: 15.05.2022)

VJIK 658.8
Odeh Yezhovvok, student; Gryshko V.V., PhD in Economics, Associate professor
National University «Yuri Kondratyuk Poltava Polytechnic» (Poltava, Ukraine)

MARKETING MANAGEMENT IS THE WAY TO FIND OUT THE OPPORTUNITIES
WHICH ARE PROFITABLE

Marketing management is a process of controlling the marketing aspects, setting the goals of
a company, organizing the plans step by step, taking decisions for the firm, and executing them to
get the maximum turn over by meeting the consumers' demands. A person who is a marketing
manager must do a deep study to have the idea of actually what is marketing management and how
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to make it better in your firm's favor. Marketing management is based on product, place, price, and
promotion to attract consumers.

These four Ps are decided by the management of the company according to the demand of
customers what they want to buy, with suitable market prices and easy to find either in stores or
online. Marketing management has to deal and make inflow of these elements for business survival.

Marketing management is of importance as it helps to stand competent in highly thriving
competition in the market. This also helps to develop strategies to improve profits and reduce the
cost of products. Marketing management has become the major source of exchange and transfer of
goods.

A good company is recognized by its reputation in the market. The marketing
includes selling, buying, exchanging, transporting goods which build its reputation. If a company
falls well on these parameters, it stands firm and gains a clear and good reputation among the public
which is the sole of a business and cannot be denied.

If a good reputation is built, it will be beneficial for the company for its growth and
promotion. When it comes to reputation, good and reputable companies do not compromise for this
at all and try. Companies with a good reputation get more opportunities to grow and get more
tenders to make them market competent and economically strong.

Marketing management decides the ways to beat the market competition and make good
sales. They develop plans to advertise their products in an affected way and when the products are
advertised, they are on the radar to be viewed and known by the public.

Advertisements help to spread the product description to a great level through friends and
family. Suppose when a girl came to know about the flat 50 percent sale on the clothing brands she
will tell her friends and family, spreading the advertisement of that brand's products lively [1].

The marketing management helps to promote new ideas which are depending upon the benefits and
offers for the public to be grabbed quickly.

Marketing management stays up to date and evaluates the reviews of the products launched
in the market. They work for the development of products by taking into account the raw materials,
technologies, and good innovations that they could get good reviews and popularity in public.
Products are passed through different processes to make sure that they are able to be delivered to
the market for customer use.

The products of a company cannot be sold without being easily available and advertised.
Marketing management makes sure that either their products are known by the public.

Marketing management is the backbone to run a successful and reputable business as it does
perform different tasks to achieve their company's goals that have been set previously in the
company mission statement. This information talks about the importance of marketing management
as it is dealing with different internal and external factors to earn meaningful outcomes.
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OPIEHTHUPH PO3BUTKY YHIBEPCUTETIB YKPATHU B YMOBAX BIVMHHU

Y BOeHHMI Ta TOBOEHHUN dYac, MpH BIAHOBICHHI Ta BiAOyA0BH YKpaiHH 0COOIMBOTO
3Ha4eHHs1 HaOyBalOTh JOBIOCTPOKOBE IUIAHYBAaHHS Ta MEHEIKMEHT 3aCHOBAHMN Ha JIOKTPHHI
cTasioro po3BUTy. B VYkpaiHi OCHOBHI LIl CTaJOr0 PO3BUTKY OyIM 3aTBEpIKEHI YKa30oM
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